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Do you have an 
active online 
presence?

Poll

Yes
No

Sometimes



Your presence in the world



Exponential impact



The public conversation
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People place the most trust in 
business — and they place the 
MOST trust in businesses 
whose senior leaders are 
online. 



4:1
prefer to work for a CEO 

who uses digital and social 
media
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People place the most trust in 
business, and the place the 
MOST trust in businesses 
whose senior leaders are 
online. 
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media

 are more likely to trust a 
company whose senior 

execs are on social media
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People place the most trust in 
business, and the place the 
MOST trust in businesses 
whose senior leaders are 
online. 

Meanwhile, it’s increasingly 
common for people to get — 
and to trust — news on social
media. 

 are more likely to trust a 
company whose senior 

execs are on social media



4:1

50%

92%
prefer to work for a CEO 

who uses digital and social 
media

get news at least 
sometimes from social 

media

E M P L O Y E E S  
A C R O S S  7  

C O U N T R I E S

O F  U . S .  
A D U L T S

O F  G L O B A L  
P R O F E S S I O N A L S

C
u

lt
iv

at
in

g
 t

ru
st

 

Sources: Reuters Digital News Report 2023, Pew Research Center, Brunswick, & FTI Consulting

People place the most trust in 
business, and the place the 
MOST trust in businesses 
whose senior leaders are 
online. 

Meanwhile, it’s increasingly 
common for people to get — 
and to trust — news on social
media. 

 are more likely to trust a 
company whose senior 

execs are on social media



4:1

50%

92%

6:1
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sometimes from social 
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 trust information from 
social media almost as 
much as from national 

news outlets

People place the most trust in 
business, and the place the 
MOST trust in businesses 
whose senior leaders are 
online. 
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As a leader, building trust 
means being active online



Do you think 
your online 
presence 

represents you 
well?

Poll

Yes
No

Sometimes



The power of showing up 
online as a leadership practice



Goal: An authentic and 
consistent online presence



This is a pivotal moment in 
social media



B A R A C K  O B A M A  
S T A N F O R D ,  2 0 2 2

In the early days of the internet and social media, there was a 
certain joy at finding new ways to connect and organize and 
stay informed, there was so much promise. I know, I was there. 
And right now, just like politics itself, just like our public 
lives, social media has a grimness to it. We’re so fatalistic 
about the steady stream of bile and vitriol that’s on there. But 
it doesn’t have to be that way. In fact, if we’re gonna’ 
succeed, it can’t be that way.



Despite its many flaws, the 
internet is inherently 

democratic



Credit: Brad Montague



Are you 
motivated to 

create an 
authentic and 

consistent online 
presence?

Poll

Yes
No

Not sure



MIGHTYFORCES.CO

thank 
you!


